
... I 

ALBUQUERQUE JOURNAL + 
V S E  t r> c)i ?A? hB A s u *  A CI 

In , n the ill ha\ e Rural-Phone Fund Bill Draws Objections 
wil 1 

usiness 

:ted to ment delivered by a querque, would replace an existing state fund that has 
ionyen U S West: Plan Includes spokeswoman, Sam Related bill been dormant since the early 1990s. 

To qualify for reimhursement through that fund, coin- 
t,.tni,.v i,..,i t,, .:,,trmit I ”  , . ~ ” , , ~ ~ , ~ , ~ ~ , , , ~ ; , , , , i , ,  I ‘ , ,  : .:!! , il 

Thompson. P c\m P I T Y V  o r  Pmtprti nn c I>-... D,.,, T .,iqn n qqntq Cnvrrnnr t i?$  trcwva- 

9366.34 2326.82 587.43 
.33.33 .12.56 4.14 B 4  

rn Critics lzave dubbed the 
Ig-foot Excursion a 
‘‘.sirhirr~buri t i s sc iu l l  vdziclc ” 

?3Y H K I A N  s. AKRE 
Tlre A , swc inmi  Press 

DETROIT ~ Ford Motor Co. is 
rolling out the industry’s biggest sport.,. 
utility vehicle yet, a nine-seat colossus 
of the  road that the Sierra Club warns 
will “guzzle enough gas to make Sad- 
dam Hussein smile.’’ 

The 3.S-ton. six-door Ford Excursion 
- at 19 feet nearly a foot longer than 
the current biggest sport utility, the 
ChevrnletIGMC Suburban -will go on 
sale in the fall as a 2000 model. 

The Excursion is so long and tall that 
it won’t even fit in many garages, said 
Jim Hall, an analyst with AutoPacific 
Inc. 

It is expected to sell far $45,000 to 
$SO,O00, with a per-vehicle profit of 
between $12,000 and $20,000. That will 
makc it one of the most profitable vehi- 
cles on the road. 

Months before its arrival in show- 
room, environmentalists have aimed a 
series of stinging attacks at  it as part of 
their campaign against sport utility 
vehicles. With its beefy V10 engine, the 

..Excursion is expected to get only 12 
miles per gallon 

The Sierra Club has dubbed it a “sub- 
urban assault vehicle.” It ran a contest 
to give the big truck a name and adver- 
tising slogan. The winner: “The Ford 
Valdez. Have you driven a tanker late- 

The Excursion poses a dilemma for 
Ford. New chairman William Clay Ford 
Jr., who considers himself a “lifelong 
environmentalist,” has promised to 
make the world‘s No. 2 automaker the 
leader in developing clean vehicles. 

ly!” 

But Ford‘s financial success in 
recent years has resulted largely from 
meeting Americans’ demand for pow- 
erful pickups and SUVs, which hurn 
more fuel and tend to pollute more than 
cars. 

Ford has been uncommonly quiet 
ahout the Excursion. The vehicle is 
conspicuously absent from this year’s 
auto show circuit. Ford executives gen- 
erally have declined to talk about it. 
Today, Ford plans a low-key unveiling 
of the Excursion to reporters at  its 
Dearborn headquarters. 

“It’s basically a garbage truck that 
dumps into the sky,” Dan Becker of the 
Sierra Club said Wednesday. “For Ford 
to build a massive, gas-guzzling, pollut- 
ing vehicle like this shows how hig a 
job Bill Ford has to make Ford into a 
green company.” 

Ford wouldn’t comment on the criti- 
cism. The standard reply from Detroit 
executives is that they’re simply build- 

ing the kind of vehicles people want. 
And one of the biggest growth markets 
has been for big, expensive SUVs. 

Environmentalists argue that Detroit 
has created the SUV demand by spend- 
ing billions on advertising over the past 
decade to promote them as fashionable, 
rugged, go-anywhere transport -even 
though most owners use them primari- 
ly to commute and go to the store. 

“You can’t turn on the TV or turn a 
page in a magazine without seeing an 
SUV climbing up a mountain so people 
can play Frisbee on top,” Becker said. 
”They’re not advertising their most 
efficient vehicles, the clean ones.” 

The Excursion originally was con- 
ceived as a heavy-duty hauler largely 
for commercial use. But the unexpect- 
ed strong demand for the big Ford 
Expedition and its luxury sibling, the 
Lincoln Navigator, prompted execu- 
tives to design the Excursion as an 
upmarket alternative to the Suburban. 


