Isuzu hires old friend

“By Bruce Horovitz
USA TODAY :

Joe lsuzu is about o ooze hIS‘

M%’black inte car ads.
ie :
_ ith sales lagging and its Image !

spgging, American Isuzu Motors

" fext week will return to one of the

fiost memorable of ali ad icons:

. But this time Joe lsuzu, played

" by actor David Leisure, woli't te}}

baldfaced fies about Isuzus. He re-

‘ ap rs - jobless, potbellied and
to get back mip Isuzu ads.

“Ma Shforlgn]e gmmtir;tiasked

- myseli. Shoul o

" says Leisute by phone from g

. Angeles set where the ads were

‘ be:lr% filmed this week. “But how
1 not? It's so much fun.”

- lsuzu’s goal sell its- new Ax:om

Loo

king scruffy: Joe Istzu ap-
pears i new ads after 10 years

SUV n showrooms in April,

Ii- the spots that Leisire starsed
in, more than 10 years ago ha-
" btagged about such things. as Isu-
2d's top speed of 300 mph. The
bottom of the screen featured print

disciaimers to each fib.

_This time amund no dlsclanmers'

enty of smarmy joe, The first
jows a couch potato joe, mut-
i as he watches-an [suzu spot.

the next ad, joe gets a surprise
o Isuzu to retuen.

P care of makeup artists. His

paydhedk? Industry executives es-

“timde $500,000 to $1 millior. -

- Cin Joe sell? Maybe. jJust as

. thady Americans were able to ke

Jdent Clinton and ignore- what
#im impeached, it could wotlk,
§ cons alstgl}t Barpara Brooks.
may seem symip-
atic o} thmgs wrong with soci-

Deila Fernina, the New York

‘'whose agency created Joe,
 surprised bynfhye comeback

- Leisure, the extra pounds

to pitch new SUV

“lt’s abciut time," he says. i
/Indeed, trade magazine Adverﬁs

'g&ge ranlmﬂoe Isuzu as one

century: ‘In the 198 pl'cs:dentlal
debates Democrat Michael Duka-
is called George Bush the “Joe Isu—
zu of Arnerican politics.”

Leisure, 50, says le's still reco;
nized evewwhere asjoelsuzm e-
vermind that he starred in the NBC
%gosm Empty Nest from 1988

Joe tsuzits 19805 job was to -
mifiarize folks with a new brand.

to $125 million this year,
ays ke Hale; OO of American
Isuzd, “This time around, joe isn't

His this tifme is to move Axi-
oms, acked by-a 50% ad budget in-

_ the stary. The product is the story.”

Don't tell Joe that. He'll walk.
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